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1o be a

better man.

Editor's letter
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> smartest minds and sexiest bodies of men.
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Here Comes The MOOK Edition

SIS X MOOKEIER

(ELLEMENZE 1) MOOKRIHAE B S HREIGEFTE NS, RATR, AU
ARHK, (GIBEETY, BUFIR, LERIGER AT LACARA 5152

MOOK A E A0 05 s 155, aPage One. ik PEPEIRIE . T35 L%
PIESE, MRS T I AR AL, M TR AETER R, 18RRI NI,

ELLEMEN MOOK version merged the content of the magazine and the form of
the book (different cover, different paper), which can bring you fresh reading
experience.

The version will be distributed to 100 upscale bookstores in China, such as, Page
One, Eslite Bookstore, Sisyphe Bookslore, Downing Bookstores and bookstores at
airport, ctc. We intend to reach 80OM people per year, who are high-income group

pursuing lifestyle and self-development.

FEF BT REXASIMREFN B
Stylish recycle bags and
bookmarks come with the
issue.
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What We Do For Men
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WE TALK TO PEOPLE whose life could continuously INSPIRE
others.

FAIRABAIZZR, ROV REE M1 B EJAGRIE, MU T AR TT
2, AL,

WE DO REPORT that worth deep READING and deep
THINKING.

A IAES LR AR —], ISR T7 2CRH0E, PROiR M2,
M TECE I,

WETOY WITH COOL STUFFE including gadgets, walches,
cars and MANY MORI.
T T AEERIAR DY, WA E AR TR T2, A& R,

WE INDULGE IN FUN by discovering all kKinds of exciting
ENJOYMENTS.
AT EIRINZESZ, BT IR, A SE IS,

HNJ Dk

e e

WE ILLUSTRATE FASHION with REAL style true to life. vamsnan
BN F 32, BRI ATE VLS, NS T Hi A
BRLAIE RS
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Watch Supplement

PRI AR AL AT R ol AmmsER
Professional, Special, Fast to report these two watches exhibitions.
=R7

H ELE PR et e A 1

HBH

CLE/REPE A T

March+May i o _.d:--r_ m Ed‘ I”' I‘I

The most credible reading for STHH&BaselWorld ' ) shangss

COOLIFE Supplement
FAFAR NI, THEF L, YRR NS R8s,

Focusing on local humanities and handicraft art; Telling touching stories between human and things.

Fres -

= Mo

= =y
WS BRI R R RS EE  §

e T T

ks CESFEFEEREC |60 aETRa EfdeISas
METATSENFI ERSEEEE EETGS FNSII D4m

ELELLLE LRI FET DR L L

EEIFERL TR SRESEEN AN -

R B e W D e i b
- N

BN AABETE ANSESTEE W FEAAS, W wTE
BenET SOAEES EEEETWINe S SATE 3 AR
AhS dnweA S e SR s REAT

=R Rl B BEE AN =N B 86 o0 B _EE i

20164 RIH R, AHFI10H, BSR,

Plan to publish two issues April + October in 2016, B3 size.

S FIZAREREENC TS CoolifebriRlH [ LT 2R EBEEHEHAERE
fiu-‘-. SAPEFTEBERUNAT

ANREA | RURAS | PRRRNEA X/’f Coolife logo is written by Qionger Jiang
== \)

who is the art director of Shang Xia.
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76% of readers are [rom 28 (o 10 years old

e
/,5007t
BREWE:

93.0007%
130078

Bhdr=hh:
6,800t
Average monthly
expenditure of readers:
Clothing: RMB7,500;
Jewelry & Walch:
RMB 23,000;
Beaulty: RMBA4,300;
Digital Products:
RMB6.800

2016 ELLEMEN MEDIA KIT MENTALLY SEXY

FEEHY A AN20,1937T

Average monthly income

of readers : 20,193 RMB,

E’ijﬁﬁﬁmi

‘o of readers own cars

767%

FEE AR T50,0007T

15% of readers have a i;jé %%Z: Hgf ﬂ‘%ﬁéﬁig 33%%

monthly income over 76% of readers are willing to upgrade watches and

50,000 RMB cars

5 %

Who we are R AH TR ERA
85% of readers are very
interested in updating hi-tech

products

ELLEMEN#55EiEE (B 5E6
BEERLE . s, B B SRR, IE Rl SR | iK%
I, 23008, ()()()LW GERIA=PE TN

ELLEMEN Elite Club has gathered over 28,000 opinion
leaders, such as entrepreneurs, designers and car owners,
from various industries, including automobile, real estate,

cducation, technology, art, etc.
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Five Key Branding Projects We Focus On
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SHBAFICIE, IS EK, £

HI130x060., S, B, GHUER, T

ELIE BRI s TR R TR e s B AL AEN M 3656 TE R
B XUBESE; FEFLRL; Ubers BE G A ..

Inviting 10 outstanding entrepreneurs in lifestyle industry
as keynote speakers.

18 young entrepreneurs shared experience with investors
Inspiration from fierce discussion for three times
Cooperating with 130 venture capital companies and media
(o promote, including Luogic Show, CEIBS, Himalaya FM, 36

Kr, Unimedia, Mojing, Gewara, Uber, Mogoroom:-

FATETTSOOLLAKTE | SMFEALPFEE | 20 FEHAHRFER, 1%
BRI, R —EA-SHER SRS TR T 16042
AT ELFEN TR AT STAET, X Bl S R AR S 5=
&, dnffwp O HR FERAL, FE R BRI SE RS

We’ ve invited 800 guests, 5 professional judges and 20
Chinese top film stars and set up 11 awards (o honor the
unsung heroes in [ilm industry. Over 160 influential
media on different platforms(TV, video, print media,
website, Weibo, WeChal) participated in the publicity, such

as QDaily, Gewara, Dsmovie, Ttfilm, Mr Jiliang,e(c.
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Without them, the screen won’ t be so shining
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SUPPORTING FASHION DESIGNERS

FERE F240HIP

JEISESE, (AT, 352, TIELEN LEE, %498, Alex Wang. 5K4F, X
I3+ BT, W S EPMS A TS TS, SRzt
Ui VRS, REEr e, FEEE A E R S i B 2 A\ ST
FINAT B TSRV ARG, SEEAE I 1 | 12 BRI DA
ZH5 R,

Since the initial issue, ELLEMEN has held the show with
original fashion designers in China, interviewed them,
made special coverage and shol micro film (o promote more
altraction and recognition. Apart from working with leading
medias, we invite key opinion leaders from various fields (o

involve in we-media communication.

ART EXHIBITION

RINSZAE&E—iE

EFES S5 ZARRIAER I EL L, 250V IPL 7, T4
ELLEMENTEE S 2R Ak 7

We are in two art programs every year and intend (o lead
the readers (o appreciate the charm of art through fashion

shooting and VIP special show.

BRI EARERS: BUREEE SR (AR , (ESFURITR A TAF
IR ) , S AA RS A B e 25 CRrRigi) , (KEmfe),
CragRAEZEARRE) , (Ll IREIRRR) ...

Art Programs Involved:
Modern Ballet Everlasting Regret,Modern Ballet edited by
Matthew Bourne Swan Lake, Mcdia Dali — Major Exhibition
of Surrcalism Art, Vincent Van Gogh Exhibition ,Yavor

Kusama Arts Exhibition, Andy Warhol Exhibition

A 2BTE R BATHOIR, fERE I, LR R R
A4+2 ClubsH (AZEEY A CELLEMENZA: Y BEFAHTIE Y, BIPU4Eis
ZENNPEE AT AR A LR T =

4+2 invites (ravel-lovers to enjoy the journey of discovery
with us.
4+2 Club is cofounded by Car and Driver and ELLEMEN. It
advocales a [resh and environmental [riendly way of ouling,

which combines four wheelers with two wheelers.
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I/ RERIREERFIHFR
DIGITAL GOES FIRST

APP, R, 18, 1S, IR
APP, WEBSITE, SOCIAL MEDIA, VIDEQ - =

Digital Goes First

— N

ST FHFA

EREEN=

ELLEMENCAEA -5
ENFHE— 300K 5 BRI AR
Vaag . APP, Bk, FHLEE, S, 54

&, B=JralEE, BHEEEI00AA
ELLEMEN digital platform
NO.1 all-covered elite men’ s life
circle in China
All-covered: APP, website, mobile
site, weibo, wechat, partners, elc.
Averagely reach 9M users monthly.

o0 iy

FHA50008pv, 70077uv

AR ARG EE R, Rl i e Y AR R,
Bl R T

FHLuk: FHS00H0 pv, TEEIE RS LTS

Websile
50,000,000 pv/m, 7,000,000 uv/m; Brand new flat
structure; Expanding website traffic channels; In the

[Rescarch ranking list

Mobile site
5,000,000 pv/m

Fits all kinds of phones

|3
ELLEMEN for Smartphones (iOSR&EIR)

M 3577, e 70%, A mlmis] .
TR BT KU 2 A

APP users are over 350K, 70% of which are monthly active
users, ranking top in the industry.
Daily updated with living, fashion & (rends, sex,news,every

aspect of your life.

ELLEMEN for iPad
RSSO, AGENATEHRE I, iin s B, SRS 5058
PP

[Pad: e-magazine
Users are over SOOK
The most popular content selected from magazine

Fluid interaction and excellent reading experience

" 'n‘
ELLEMENFI A

EFCRMAGEAELLEMENBUESE R, g b4 hshin
IR 2R, NSRS i SRR R s,

ELLEMEN Club
Brand New 020 CRM Interaction Center (APP~Mobile+PC)
Integration /Function&Service

Offline Activities 7/ Partnership
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Social Media

TS MR BER E, FA AR — AR AR AL
HE PRV e R H SR B F RO S A e ?

VYRS ELLEMENZ L, Rk, 126%, 1kHTF

10

T 2705 ke

Wechat: On social media, we still keep decent. Everyone
want (o have a [riend who has brilliant ideas and good taste
on WeChat.

100,000+ [ollowers

Account: ELLEMEN China, ELLEMEN Joy, ELLEMEN
Story, ELLEMEN Code

Weibo: 270,000 + followers

(1= Rl 7
R F—IKB AR, IE=B TS AR,

The face of the day
We will share different men’s faces with you every day
and record everything aboul men of the contemporary age,

both feat and scandle.

M e 34 D
LGS RO RAIR BT, TCHAR AR LARGEAS: MW
JA—IR, BT TDRRs Bk L RELE A2 O—SCH TR

hehe News
News are always topics ol conversation, especially those
make you feel “hehe”. Once a week, we will carefully pick

oul these news for you.

1| EMENCODE
x 3 {1 F + o

REMF

R, LMIA, 3ElooRIEZE LY ; SEIN ISR H
BRI s LT A4 G L S I T FE B A 0S4
BESRM 22

EIIEMEN Code

1 story, 1 celebrity and 3 looks can create a fashion
micro film; Instant purchasing products in film; Special
coverage over the looks; Social marketing (o strengthen

the fan base.

[ILEMEN
A AR

GROOMING
AWARDS

BHEEAR

EARIETIIRE), RO E R 5, ST I A4
e YR, TEE, 2042, WERT - AR ACHEL. £ IR,
LS SHE I

One Day Grooming

Solution-base on online interaction event; Giving grooming
advices on 4 daily scenes-morning, sports, dating and before
sleeping; Specifically designed for men users; Encouraging

men (o take care of their face and body.

MENTALLY SEXY
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ELLEMEN Digital Platform Ratecard

T

AT 7)—,‘| 'ﬁl\

BATES
Single Page Tailormade

husEr & Sliding Ad

Ratecard
2016 ELLEMEN IPAD Format
(RMB by month)
JBENEmE (E818) Splash S Singl 180,000
TE& (AEE—T542E ) Print AD (The Only Ad Space) SRS
[EE0EmE (&) Splash Screen (Double) 200,000
&£ Photos 55P A maximun of 5 pieces 200,000
HFUERY (B350) Full Screen Play (Auto)
WA (SEREE NG, R TEERBRL (fibA ) Full Screen Play(Manual)
FEASAHIAE ) BB (B50) Window Play(Auto)
Video (A maximum of 3 Videos/ " s (s ) Window Play(Manual 180,000
issue, exclusive of video
production) FMREEN (25 ) Tap Play(Full Screen)
SEHESHBINMER
& % .
Print AD & Additional AfER (B9 ) Tap Play(Turn-over)
Effect Rt Tap Switch
TBEIDHE Slide Switch
ZJ¥T Slide Sh
e =how EEH% Auto Switch 180,000
STsLEDHR Arrow Switch
TR Tap Play 120,000
=50 Audio
Bn/HERY Auto Play
MEEREIRS Scrolling Text 120,000
®Y (EPIRAERENER) —
Advertorial (Edited original text will be provided by the client) SLFBRHHL Pop-up Text
EETMHIR Background Change
SEm&Print AD FASPITT Static Page 100,000
360° g Turn 360°
Logoiiik/ & Logo Wiping Ad 180,000

#E  Map

HELFE% Puzzle Game

IRERIF% Wiping Game

BEiH557% Selfie Game

hsiEg Sliding Game

[EESIEE Questionnaire

&R Q &A

RIBEFFTKIRN, HIERTER
BEXBITEE
Quotation(TBD) Production
Period(TBD)

BARESIRFT
Single Special Issue Tailormade

MNTHEWE (FTTHRBRRINTMY ) Independent Production(No
Corresponding Print Issue)

JENRESIE (EEFARERPRINTER, FEE&) Transplanting based | 300000
on original issue (E-edition or print edition, no interaction)
RMEES (PRINTHE/EiPad FERBERTPadiiE iR ) | 380000
Reediting based on print issue (Adjust to Ipad reading mode )

600,000
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2016 ELLEMEN App Website Format 2016 Rate Card (RMB by Day) Size
landing AD 50,000 828*1472px
Landing page Landing background AD 50,000 828*1472px
landing video 60,000 TSR
AD1 40,000 828*828 px
AD?2 35,000 828*828 px
BB Homepage
AD 3 30,000 828*828 px
AD 4 25,000 828*828 px
AD1 30,000 828*828 px
SRS Channel AD 2 25,000 828*828 px
AD 3 20,000 828*828 px
AD 4 15,000 828*828 px
* AD ¥ EMRPMTHEXEEZMULI5%
2016 ELLEMEN Website Format Website Format 2016 Rate Card (RMB by Day) Size
Full crazy AD 80,000 1000*600 px
HP Skyscraper 60,000 300*510 px
HomePage HP Hight - Impact 1 45,000 300%*250 px K
HP Hight - Impact 2 45,000 300*%250 px
Slim Banner-middle 40,000 950*90 px
Slim Banner-bottom 30,000 950%*90 px
Skyscraper 35,000 300*510 px
Tier 1 Channel (Fashion ,Gear,Lifestyle) Hight - Impact 1 25,000 300%250 px
Hight - Impact 2 25,000 300*250 px
Skyscraper 25,000 300*510 px '
other Channel Hight - Impact 1 20,000 300*250 px
Hight - Impact 2 20,000 300*250 px

2016 ELLEMEN Channel Size 2016 Rate Card (RMB by pic)
"40F LA, BEFRMHEM140 characters or less material o
e _ "40F LA, ELLEMEN ZRiEREFEB72140 characters or less, 25000/ &
FIBRERUIEZ weibo: tailormade content literal parts provided by ELLEMEN editors" =
"HEFBEERHEEMIS00FLA, B IMKI15% / %1500
MISESTE%wechat: original content characters or less material provided by the client, 15% extra 45000 / %
charge per article for going over the word limit " |
F
"EHELLEMENREREIS00FLARIERNE, S#BiZ500FL 2% 4 .
MISEFIBEmiEEwechat: tailormade content 1500 characters or less provided by ELLEMEN, every extra 500 60000 / £ -3
characters cost 2% charge." %
'S N "
"HEFEERMHERS00FUR, BEIKI5% / & ‘
HiESS (RY, 125, RRmF) PIMAE SR AR —AA :
wechat: all accounts 1500 characters or less material provided by the client, 15% 80.000/3% [
extra charge per article for going over the word limit, Four ' 4 A
NC ADVERTISING SERVICES WE ADHERE TO

* MBI SRESREEHLE

"

Sy

Y
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Innovative Advertising Services We Adhere To
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EEMODER NERR, AR5k
EMODE#TX; MODE LIFEAEHEM™
YO JRE |, 8K RN LS IR e
FeBhatE, A Y OR TS S R AR HY
Wi ki

f
o

Mode Leader Competition across the
nation led the mode style. Mode Life
Exhibition Tour in 4 cities, support
from 8 celebrities of various fields.

We built an unprecedented launch

conference for Honda.

2RBEEEM
BOTTEGA VENETA mhg#5#

FAE . B . APP. DT, iPad L 24&
SFYTE360° AT IS T o WA EE iR
Boltega Venela 1.2, i a5k E 5
R Jeremy Mo B B Claire Tran @il
Boltega Venetalt—Jo i i kg il

Create the H5 mobile site and PC site
and promote through Wechat/Weibo
App/Website/iPad £ magazine

Deeper comprehension in Bottega
Veneta’s craftsmanship, shooting
French dancer Jeremy Kouyoumdjian
and new actress Claire Tran who
used (o be a dancer to show the

unique brand spirit.

MBI SR RIS, LAVREE
IS A, BRI ATRRZ XA e K ]
A, TAREAEL, SERERCE A R R 260

H, s E ST N PR S 52k
PNGEN A

TRENDIANO Original Science Micro
Film, directed by the winner of
Young Director Awards at Cannes

Iilm Festival and shot in France,

has taken virtual-reality as subject

and produced original script of

science fiction style. The click was
over 2.6M in the first week when
the film was made public. And the
film reached 10M users on Weibo.
The film has applied to compete
in several renowned international

film festivals.

—

EHNBEEAYF R~
HUAWEI

B IRAE S
MBHENHFFREKR
FERITIRE

Hey, it's about time,

Joseph

T AN A RO REAR AN, 28
1 ZTCAL I A DR AT S AR AT 14
B, FIE ATy AU, ZE T
B, RTINS 2B G, &

T,

ELLEMEN will display Huawei
products through various themes
and convey contemporary lifestyle by
providing diversified APPs and ideas
[rom eliles of different industries. The
main issue endeavors (o shape images
that can be synchronized on mobile
phones and integrate on multimedia

platform to realize all round sharing.

Tigh Five!!!







ELLEMEN 2016 RATE CARD 2016 Ad. Rate

I 4p#T T FRONT COVER GATEFOLD*4P 1,246,300
HE2pI A FRONT COVER GATEFOLD*2P 997,040
BRBI5—AR2EEET FIRST FASHION DOUBLE PAGE SPREAD BEFORE CONTENTS 885,280
BRBi5%—3IEER FIRST NON-FASHION DOUBLE PAGE SPREAD BEFORE CONTENTS 885,280
BRBI5 AR SECOND DOUBLE PAGE SPREAD PRECEEDING CONTENTS 739,410
BRA15 "3ERZEETT SECOND DOUBLE PAGE SPREAD PRECEEDING CONTENTS 739,410
B SRR =AR2EEET THIRD FASHION DOUBLE PAGE SPREAD BEFORE CONTENTS 698,340
B RBI5IUARAEIET 4TH FASHION DOUBLE PAGE SPREAD BEFORE CONTENTS 630,772
BRBISAMREEIET 5TH DOUBLE PAGE SPREAD BEFORE CONTENTS 610,378
BRAI5EAIEREEE 5TH DOUBLE PAGE SPREAD BEFORE CONTENTS 610,378
BRAI5/ IR IEAREEIEET™ 6TH DOUBLE PAGE SPREAD BEFORE CONTENTS 567,620
BRRIET DOUBLE PAGE SPREAD PRECEEDING CONTENTS 532,500
$E—BER5]W FIRST FULL PAGE FACING TABLE OF CONTENTS 451,882
SE”HRFEW SECOND FULL PAGE FACING TABLE OF CONTENTS 369,600
SE=HR5W THIRD FULL PAGE FACING TABLE OF CONTENTS 324,244
B35 FULL PAGE FACING TABLE OF CONTENTS 291,804
ARITAEET FULL PAGE FACING MASTERHEAD 265,650
BRRIRRAEER DOUBLE PAGE SPREAD BETWEEN CONTENTS AND MASTERHEAD 453,200
HHEIESW FULL PAGE FACING LETTERS 290,056
HEIE/SHET DOUBLE PAGE SPREAD BETWEEN CONTENT AFTER LETTERS 447762
R /1FETRXITIBACKSTAGE CONTRIBUTOR 235,734
Fes “XHF” BITSINGLE PAGE IN VIEW 220,500
Fs “XH5” BETIDOUBLE PAGE SPREAD IN VIEW 362,560

“f##3” BTN SINGLE PAGE IN DECODE 210,000

“##%5” BT DOUBLE PAGE SPREAD IN DECODE 351,230
AR3ERTEE T SINGLE PAGE BEFORE "FASHION" COLUMN 170,000
ARZERIEET DOUBLE PAGE SPREAD BEFORE "FASHION" COLUMN 300,000
AR2E/ZEE T SINGLE PAGE AFTER "FASHION" COLUMN 142,380
FR¥E/E#TT DOUBLE PAGE SPREAD AFTER "FASHION" COLUMN 260,000
#=PFETA INSIDE BACK COVER SPREAD 220,000
#= INSIDE BACK COVER SPREAD 363,000
#IE OUTSIDE BACK COVER 731,573

Y &1 ISEREPEMBN0%MNER, MIEEET20,0007TE (8RBT ) , MEEERERITREHFNMIESIN
Mifinsert®27c/M (#EFEA, 10GEM)

ELLEMEN 2016 RATE CARD - Supplement

2016 Ad. Rate

#E4p T FRONT COVER GATEFOLD*4P 872,410
@\ (SIHH, BASEL) 654,308
BRRBI5%—HX FIRST DOUBLE PAGE SPREAD BEFORE CONTENTS 558,900
BRAI% "W SECOND DOUBLE PAGE SPREAD PRECEEDING CONTENTS 489,038
BRBIS =KX THIRD DOUBLE PAGE SPREAD BEFORE CONTENTS 470,925
BRAIER DOUBLE PAGE SPREAD PRECEEDING CONTENTS 403,760
SE—HER5EW FIRST FULL PAGE FACING TABLE OF CONTENTS 293,423
SE”HR5EW SECOND FULL PAGE FACING TABLE OF CONTENTS 251,370
ARITAEET FULL PAGE FACING MASTERHEAD 185,955
HEIBS FULL PAGE FACING LETTERS 199,238
PITA FULL PAGE IN CONTENT 119,000
#= INSIDE BACK COVER SPREAD 254,100
#IE OUTSIDE BACK COVER 503,010




