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ABOUT CNG

= A magazine
which focus on
geographic discovery,
travel plan
and green living
= A magazine
which provides
hot topics
and scientific discussion
= A magazine
which can meet the reading
taste of the social elites
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ADVANTAGES
OF CNG

Chinese National Geography
magzine is supported by the
Institute of Geographic Sciences
and Natural Resources Research
Of The Chinese Academy of
Sciences, and the Geographical
Society of China. It is one of the
largest circulated magazines

in China. The magazine has
supported many researches

and exploration initiatives
throughout China during the
last 60 years.

"Chinese National Geography",
which has already entered
foreign market in developed
countries, is the only magazine
in China that has been licensed
abroad.

CNG has the largest circulation
among all the color printing
magazines in China. The october
2005 Issue has been translated
into ten languages, October
2006 Issue was distributed

up to one million copies in
total. Since 2009,the average
circulation reached 900,000.
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EDITORIAL
CONTENT

Editorial Standards
.Accuracy, Excellence,
Conciseness

.Professional Taste of Articles
.Scientific & Artistic Pictures
(Photograph, Map and
Illustration)

Multi-Expression

The Regional Album: Focus
on the particular region,
report its geographic

features,and the perspectives

of nature,humanity and
history, through unique
perspective. (Sample albums
include Yunnan, Tibet,

Sichuan, Shanxi, Qinghai, and

Great Shangri-La,etc.)
Geographic Feature: Track

and report the geographic

background of social hotspots;

Conduct in-depth coverage of
a specific geographic event or

phenomenon. (Sample albums

include the Three Gorges,
Scenic splendor of China,
Qinghai-Tibet Railway, Sand
Storm,etc.)
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OUR READERS

® They strive for career
success; value the quality of
life , and have strong belief
in environmental protection
and humanity;

® They are social elites

with well education, senior
position, and hold a positive
life attitude, ranging in age
from 25 to 45;
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